


AGENCY  INFORMATION
     1- Name of the Agency
:
2- Information about the owners of the agency
a) Official document showing the details of the share-holding status, business address (the address of the headquartes), business registration and tax id numbers of the interested company along with the signature circular (if these are in a foreign language they must be submitted together with a Turkish translation.)

b) If the proposal is being submitted as a partnership/concortium, in addition to providing the above information for each partner company, the partnership contract and the signature circulars of those who are authorized to represent the partnership. (if these are in a foreign language they must be submitted together with a Turkish translation.)

      3- Information about the agency

a) Date of establishment, for how many years the company has been operating (it must have been active for at least 5 years in the advertisement sector)

b) Successes and awards obtained both in their countries and in international platform,
c) Their domestic and international ranking

d) Management diagram of the company and information about the managers, number of employees per department
e) The qualifications, expertise and the resumes of the contact people from the company who will be in charge of this project. 
f) International network, foreign venture partnerships with international media buying companies if any (Media buying company shall have international network or relations.),
g) List of other corridor companies or partnerships (direct marketing,interactive, PR etc.) shared/owned by the same agency
        4-Information about the agency’s financial situation

a) The document showing the company’s most recent financial situation (The documents showing the annual turnovers in 2006, 2007 and 2008 should be added to this form.)

Agencies which can not submit their annual turnovers for 2008 shall notify their excuses in written. In the event that their excuses are accepted by the members of the commission, the average of their annual turnovers for the years 2005, 2006 and 2007 shall be based on.

        5-Information about their clients

a) List of the top ten clients and information on how long have they been working with the company along with the references
b) List of establishments that are being serviced

c) Total client portfolio size

        6-Experience and success in Turkish Tourism and /or World Tourism markets.
        7-Works and experiences on Marketing and Public Relations

        8- Case studies proving their success in perceiving and solving Marketing Problems 

        9-List of countries in the past or at present they work with, in the field of tourism.

       10-Contact information of the person in charge (his/her position in the agency,
       agency phone number, mobile phone number, fax number, e-mail address etc)
